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PROGRAMME OUTCOME  

 

 Understand LSRW and apply knowledge of human communication and 

language processes. 

 Prepare culture and praise worthy as a citizen of India. 

 Examine employment / entrepreneurship opportunities. 

 Understand the fundamental values /principles of Indian consciousness. 

 Ability to use communication and soft skills effectively. 

 

PROGRAMME SPECIFIC OUTCOME  

 

 Become knowledgeable in the subject of Business Administration and 

Apply the On Completion of BBA Programme 

  

1.The students will gain professional and teamworking skills. 

2.The students will have general idea of operations in business. 

3.The students will have specialized skills to deal with specific area 

    issues. 

4.The Students will be able to apply technical knowledge for business 

    advancement. 

5.The students will be capable of analysing, investigating and solving 

    critical business issues. 
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CORE COURSE -I 

MANAGEMENTCONCEPTS 

 

OBJECTIVES: 

� Tomakestudentsunderstandthebasicconceptsandprinciplesofmanagement 

� Tohelpthemacquiretheskillsneededtobecomeasuccessfulmanager 

� Toenablethemtounderstandthevariousprocessesofthemanagement. 

 

UNIT- I 

Nature and Scope of Management –Management as a Science, an Art or a Profession –

Process – Levelsof management –F.W.Taylor’s Scientific Management – 

Fayol’sTheoryofManagement. 

 

UNIT- II 

Planning – Process – Types of Plans – Objectives, Policies, Procedures, Rules, 

Strategies,Programmes and Budgets - Decision making - Process of decision making – 

Types ofdecision– Problems involvedin decision making. 

 

UNIT-III 

Organizing–Concept–Organizationasaprocess–ElementsofOrganizationprocess–

Typesoforganization-Spanof Control– Delegation–Centralization–Decentralization. 

 

UNIT-IV 

Staffing– Functions– Process– Selection– Recruitment–Training.Direction–Concept 

–ElementsofDirecting–PrinciplesofDirection –ProcessofDirecting. 

 

UNIT-V 

Co-ordination – Controlling – Need and importance – Process – Characteristics of 

anidealcontrol system – BudgetaryControl. 

 

COURSE OUTCOME 

1.To help the students understanding the functions and responsibilities of Managers. 

   2.To provide them tools and techniques to be used in the performance of the Managerial job. 
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3.To enable them to analyze and understand the environment of the organization. 

4.To help the students to develop cognizance of the importance of Management Principles. 

5.To Understand the concepts related to the functions of Management 

 

 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB1 3 2 3 2 1 3 2 1 2 - 

16CCBB1 2 2 3 2 1 3 2 3 2 1 

16CCBB1 3 2 3 3 2 2 3 2 2 3 

16CCBB1 2 2 3 3 2 2 3 2 3 3 

16CCBB1 3 3 2 3 3 2 1 1 2 3 

AVERAGE 2.6 2.2 2.8 2.6 1.8 2.4 2.2 2.2 2.2 2 
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CORE COURSE – II 

FINANCIAL ACCOUNTING 

 

OBJECTIVES: 

� ToenablelearnersunderstandthefundamentalconceptsofAccounting 

� Togivethemabasicknowledgeofaccountingprinciples 

� TofacilitatethemtopreparefinalAccountsofbusinessandnon-tradingconcerns. 

 

UNIT- I 

DefinitionofAccount–NatureofAccounting–AccountingConceptsandPostulates-

DoubleEntryVs singleentry–Books ofAccounts 

 

UNIT- II 

Journal–Ledger-SubsidiaryBooks-TrialBalance 

 

UNIT-III 

BankReconciliationStatement(BRS)-FinalAccountsofSoleTrader–

trading,ProfitandLossAccountand BalanceSheet withsimpleadjustments. 

 

UNIT-IV 

MethodsofDepreciation–
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StraightLineMethod,WrittenDownValueMethodandAnnuityMethod. 

 

UNIT-V 

CapitalandRevenue–AccountsofNon-tradingorganizations-Income and ExpenditureAccount– 

Receipts andPayments Account. 

 

(Marks–Theory40% and Problems60%) 

 

 

COURSE OUTCOME  

1.  Demonstrate a good understanding the concept of double entry system and principles of accounting 

2. Apply critical thinking and problem solving skill for preparation of trading and profit and loss account 

and balance sheet of sole trader. 

3.Understand of various methods of maintaining accounts of Departments. 

4. Learn accounting for branches and departments. 

5. Develop understanding about the accounting of single 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB2 

CO1 

2 3 3 2 1 3 2 1 3 2 

16CCBB2 

CO2 

2 2 3 2 1 3 2 2 3 2 

16CCBB2 

CO3 

3 2 2 3 3 2 1 2 3 1 

16CCBB2 

CO4 

2 3 2 2 3 2 1 2 3 1 

16CCBB2 2 3 2 2 3 2 1 2 2 1 
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CO5 

AVERAGE 2.2 2.6 2.4 2.2 2.2 2.2 1.4 1.8 2.8 1.4 

 

MANAGERIAL ECONOMICS  

OBJECTIVES: 

� TopromotetheabilitytounderstandthebasicconceptsofEconomics 

� Togivestudentsthecapacitytomakerelevanceofeconomicsinbusinessdecisions 

� Tohelpthembeequippedwitheconomictoolsforbusinessanalysis. 

 

UNIT- I 

ManagerialEconomics–NatureandCharacteristics–Scope–

Relationshipwithotherdisciplines–Laws ofDemand. 

 

UNIT- II 

ConceptofUtility–LawofDiminishingMarginalUtility–ConceptofConsumerSurplus–

ElasticityofDemand -Types. 

 

UNIT-III 

FactorsofProduction–Lawofreturns–Lawofvariableproportions–Lawofreturnstoscale– 

Economies ofLargeScaleProduction. 

 

UNIT-IV 

MarketStructures– 

PriceandOutputdeterminationunderperfectcompetition,monopoly,monopolisticcompetitio

nand oligopoly. 

 

 

UNIT-V 

National Income–Concepts, Measurement and Difficulties in measurement–Inequalities 

of Income–Causes. 

 

 

 

COURSE OUTCOME 
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1.Develop Understanding to take business decisions in different business situation using theory and   

    concept. 

 

2. Analyze consumer behavior and their utility for their consumption through utility, consumer 

equilibrium,indifference curve & demand concept. 

3.Apply the concept of demand and elasticity practically. 

4.Evaluate the relationship between price and output determination in different market structure. 

5. Demonstrate future demand of a product using 1.qualitative and quantitative techniques. 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16ACBB1 

CO1 

3 2 3 2 - 3 2 1 4 2 

16ACBB1 

CO2 

- - - - - 1 2 3 2 2 

16ACBB1 

CO3 

1 2 1 2 3 3 2 2 3 - 

16ACBB1 

CO4 

3 3 2 2 3 1 2 1 - 3 

16ACBB1 

CO5 

3 2 - 2 1 1 2 1 2 1 

AVERAGE 2 1.8 1.2 1.6 1.4 1.8 2 1.6 2.2 1.6 

 

 

–CORE COURSE – V 
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MANAGERIAL COMMUNICATION 

OBJECTIVES: 

� Tomakestudentsunderstandthesignificanceand principlesofcommunication 

� Tohelpthemacquireadequateskillsinbusinesscorrespondenceand 

� Toenablestudentstowritereportsandspeechesontopicsrelatedtobusiness. 

 

 

UNIT- I 

Communication–MeaningandObjectives–CommunicationCycle–Principles–Types 

– Media–BarrierstoCommunication. 

 

UNIT- II 

Business Letters -Kinds –LayoutandParts–EnquiryandReply– OffersandQuotations 

– Orders – Execution and Cancellation –Complaint letters – Claims and Adjustments -

CommercialTerms andAbbreviations. 

 

UNIT-III 

CollectionLetters–SalesPromotionLetters–CircularLetters. 

 

UNIT-IV 

BankCorrespondence–ImportandExportCorrespondence–ApplicationLetters. 

 

UNIT-V 

Report Writing – Structure of Report – Kinds (Press, Market and Business Reports) –

ModernmeansofElectronicCommunication–Internet–E-mail-VideoConferencing–FAX– 

Websites and theiruses inbusiness. 

 

 

COURSE OUTCOME 

 

1.Make the students to understand the significance, media and principles of Communication. 

Course code Subject 

2.Help the students to acquire knowledge about different kinds of Business Managerial 

Communication Correspondence. 
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3.Enable the students to apply modern electronic media 

of Communication. 

4.Discuss and recognise communication barriers. 

5. Impart the correct practices of the strategies of effective business writing. 

 

 

 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB5 

CO1 

3 3 2 2 3 3 2 2 3 3 

16CCBB5 

CO2 

2 1 - 2 3 2 3 2 3 - 

16CCBB5 

CO3 

- 1 2 2 1 2 3 2 3 - 

16CCBB5 

CO4 

- - 1 2 1 2 3 3 2 3 

16CCBB5 

CO5 

3 3 2 3 2 3 2 3 2 2 

AVERAGE 1.6 1.6 1.4 2.2 2 2.4 2.6 2.4 2.6 2.2 

 

 

 

CORECOURSE–VI 

COMPUTERAPPLICATIONSINBUSINESS(Theory+Practical) 
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OBJECTIVES: 

� Toenablestudentstounderstandthebasicconceptsincomputerapplications 

� Togivein-depthknowledgeofdocumentationthroughMSOfficepackages 

� Tohelpthemapplyvariousaccountingprocedures throughTALLYsoftware. 

 

UNIT- I 

Meaning of computer – Characteristics – Area of application cycle – components –Memory 

unit – Input and Output devices – Hardware and Software operation system –Introduction 

to Windows 2007 logging on Desk top and task Icons on desk top – Startmenuoptions-

Creationsoffilesandfolders.Windowsexplorer.Findoptionsshortcuts 

–briefcaserunningapplicationsandcustomization. 

 

UNIT- II 

Introduction to MS word - Short cut for MS word – Creating word documents – 

Businesslettersusingwizards–Editing,insertingobjectsandformattingdocuments–

Spellingand grammar check – Word count – Thesaurus - Auto correct- Working with tables 

–Saving,openingandclosingdocuments – Mail merge. 

 

UNIT-III 

IntroductiontoMSExcelanditsfeatures–Programmesandapplications-spreadsheets 

– Building worksheets – Entering data, editing and formatting worksheets – Creating 

andformatting different types of charts – Application of financial and statistical function –

OrganisingdatausingAutomaticrulesaving,openingandclosingofworkbooks. 

 

UNIT-IV 

Fundamentalsofcomputerizedaccounting–

computerizedaccountingVsmanualaccounts.Architecture and customization of TALLY – 

Features of Tally- Configurationof Tally screens and menus – Creation of company and 

groups – Editing and deletingledgers –Introduction to vouchers– Entry, payment, receipt, 

sales, purchase,contractandJournal vouchers-Editingand deletingvouchers. 

 

UNIT-V 

Introduction to inventories – Creation of stock categories – Stock groups – Stock items –

Configuration and features of stock item – Editing and deleting stocks– Day books -

Trialbalance– Profitandloss account –Balancesheet. 



SHRIMATI INDIRA GANDHI COLLEGE 
NATIONALLY ACCREDITED AT “ A” GRADE (3rd cycle) BY NAAC 

(Affiliated to Bharathidasan University) 

Tiruchirappalli-620 002 

 DEPARTMENT OF BUSINESS ADMINISTRATION 

11 

 

COURSE OUTCOME 

 

1.To make the students to understand the significance, media and principles of  

Communication.  

2.To help the students to acquire knowledge about different kinds of Business  

Correspondence.  

3.To enable the students to apply modern electronic media of Communication.  

4.Discuss and recognise communication barriers.  

5. To impart the correct practices of the strategies of effective business writing. 

 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB6 

CO1 

3 2 3 2 - 3 2 1 4 2 

16CCBB6 

CO2 

- - - - - 1 2 3 2 2 

16CCBB6 

CO3 

1 2 1 2 3 3 2 2 3 - 

16CCBB6 

CO4 

3 3 2 2 3 1 2 1 - 3 

16CCBB6 

CO5 

3 2 - 2 1 1 2 1 2 1 

AVERAGE 2 1.8 1.2 1.6 1.4 1.8 2 1.6 2.2 1.6 
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IIIBUSINESS LAW 

  

 

OBJECTIVES: 

� Toenlightenthestudentsonthebasicprinciplesandlegalaspectsofbusinesslaws 

� Topromotetheunderstandingofvariouslegislationsrelatingtobusiness 

� Tomakethemacquireknowledgeonthelegalaspectsinthebusinessenvironment. 

 

UNIT- I 

Contract Act – Definition, Classification – Essentials of a Contract – Offer 

andAcceptance–Consideration–ContractualCapacity–FreeConsent– 

LegalityofObject. 

 

UNIT- II 

PerformanceofContract–ModesofDischargeofContract–

RemediesforBreachofContract. 

 

UNIT-III 

LawofAgency–Mode ofcreation-AgencybyRatification– Sub-

AgentandSubstitutedAgent-Termination ofAgency. 
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UNIT-IV 

Sale of Goods Act – Definition – Conditions and Warranties – Transfer of 

Property –PerformanceofContractofSale– Rights ofanUnpaidSeller. 

 

UNIT-V 

Partnership – Definition - Essentials - Rights, duties and Liabilities of partners 

-Types ofpartnership-Dissolution ofpartnership. 

 

 

Course Outcome 

1. To understand the various provisions of the Indian Contract Act.  

2.  To apply the various legal procedures under sale of goods act 1930 in Business.  

3. To understand Rights and Liabilities of partners under limited liability.  

4.To make the students point of view understand design, plans manage and control . 

5.To Understand the contract of Indemnify and Guarantee, contract of Bailment, Contract of 

pledge and contract of Agency and Type of Agents.  

 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16ACBB3 

CO1 

3 3 2 3 2 3 1 - 2 3 

16ACBB3 

CO2 

2 2 1 3 2 1 2 2 - - 

16ACBB3 

CO3 

3 2 2 1 - 2 1 2 1 - 
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16ACBB3 

CO4 

3 3 3 2 2 - 3 3 2 2 

16ACBB3 

CO5 

3 3 3 2 2 1 - 2 1 - 

AVERAGE 2.8 2.2 2.2 2.2 1.6 1.4 1.4 1.8 1.2 1 

 

 

 

NONMAJORELECTIVE –I 

A) MANAGEMENTPRINCIPLES 

 

 

OBJECTIVES: 

� Toenablestudentstounderstandthebasicconceptsandprinciplesofmanagement 

� Tohelpthemtoacquiretheskillsneededtobecomesuccessfulmanagers 

� Toexposelearnerstovariousprocessesofthemanagementsystem. 

 

UNIT- I 

Management – Concept – Nature –Management as a Science, an Art and 

Profession –Levels ofmanagement. 

 

UNIT- II 

Planning–Concept–Process–TypesofPlans– Objectives,Policies,and Procedures. 

 

UNIT-III 

Organizing–Concept–Organizationasaprocess–Typesoforganization–

Centralization– Decentralization. 

 

UNIT-IV 

Staffing–Concept–Functions–Process–Selection–Recruitment–Training.Direction 

–Concepts. 

 

UNIT-V 
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Co-ordination – Controlling – Concept – Need and importance – Process –

BudgetaryControL 

 

 

COURSE OUTCOME 

1.Help the students gain understanding of the functions and responsibilities of Manager. 

2. Provide them tools and techniques used in the performance of the managerial jobs. 

3.Understand the concepts related to Business. 

4.Demonstrate the roles, skills and functions of management. 

5. Understand the complexities associated with management   

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16NMEBB1 

CO1 

3 2 2 1 2 1 2 2 3 - 

16NMEBB1 

CO2 

2 1 2 3 1 1 - 2 1 1 

16NMEBB1 

CO3 

3 2 1 2 3 1 2 3 - - 

16NMEBB1 

CO4 

1 2 3 - 1 2 3 - 1 2 

16NMEBB1 

CO5 

 

1 2 1 2 - 3 2 - 1 2 

AVERAGE 2 1.8 1.8 1.6 1.4 1.4 1.8 1.4 1.2 1 
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CORE COURSE – IX 

COST ACCOUNTING 

 

 

OBJECTIVES: 

Toenablestudents 

� understandthebasicconceptsofcostaccounting, 

� gainknowledgeonprinciplesandproceduresofcostaccountingand 

� applythecostingtechniquesindifferentpractical situations. 

 

UNIT- I 

Meaning and Scope of Cost Accounting – Concept and Classification of Cost – 

Elementsand Methods of Cost –Relationship of Cost Accounting and Financial 

Accounting –PreparationofCost Sheet. 

 

UNIT- II 

Materials – EOQ -Levels of Stock – Receipts and Issues of materials – ABC 

Analysis -StoresLedger–FIFO,LIFO,SimpleAverageandWeighted Average. 

 

UNIT-III 

Labour – Time-Keeping and Time-Booking – Methods of Remuneration and 

IncentiveSchemes–OvertimeandIdletime–LabourTurnover–

Causes,TypesandMeasurement. 
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UNIT-IV 

Overheads–Collection,Classification,Allocation,ApportionmentandAbsorption–

Recovery Rates – Over and Under Absorption -Machine Hour Rate – Job Costing 

–ContractCosting. 

 

UNIT-V 

Operating Costing – Process Costing: Normal Loss, Abnormal Loss and 

Abnormal Gains(excludingEquivalent Production andInterprocess). 

 

 

COURSE OUTCOME 

1.Familiarize the concept of cost accounting and analysis material cost by various methods of 

pricing material issues. 

2.Develop the knowledge about remuneration and incentivesof labour with calculations of 

overheads. 

3.Gather knowledge on preparation of cost sheet in organization practical point of view. 

4.Facilitate the idea and meaning of process costing with accounting procedure of costing and 

analysis the treatment of normal and abnormal losses & gains. 

5.Impart the knowledge of operating costing with various methods and techniques. 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB9 

CO1 

2 3 3 2 1 3 2 1 3 2 

16CCBB9 

CO2 

2 2 3 2 1 3 2 2 3 2 

16CCBB9 3 2 2 3 3 2 1 2 3 1 
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CO3 

16CCBB9 

CO4 

2 3 2 2 3 2 1 2 3 1 

16CCBB9 

CO5 

2 3 2 2 3 2 1 2 2 1 

AVERAGE 2.2 2.6 2.4 2.2 2.2 2.2 1.4 1.8 2.8 1.4 

 

CORE COURSE – X 

� FINANCIAL MANAGEMENT. 

 

 

 

UNIT- I 

Financial Management - Meaning and Scope - Finance Functions – Profit 

MaximizationandWealthMaximization–SourcesofFinance-Shortterm-

Banksources–Longterm 

-Shares-debentures,preferredstock–debt. 

 

UNIT- II 

Cost of Capital – Concept, Importance – Classification – Calculation of Cost of 

Debt,Cost of Equity and Cost of Preference Shares - Cost of Retained Earnings – 

WeightedAverageCost ofCapital. 

 

UNIT-III 

Leverages – Meaning and Significance – Types: Operating, Financial and 

CombinedLeverages–EBITandEPSAnalysis,Dividend–FormsofDividend–

Factorsdeterminingdividend-Dividend Theoriesand Dividend Policies 

 

UNIT-IV 

Capital Structure Planning – Meaning and Scope – Approaches: Net Income 

Approach –Net Operating Income Approach – MM Approach – Arbitrage Process 

– TraditionalApproach–IndifferencePoint. 
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UNIT–V 

CapitalBudgeting(InvestmentDecisions)–ConceptandImportance-

AppraisalMethods: Pay Back Method – Discounted Cash Flow Method - NPV 

Method, ExcessPresentValueIndex,IRR, ARR and ROI. 

 

1.Demonstrate a good understanding of concepts, goals and functions of financial management. 

2.Analyze the pattern of fund requirement and associated risk through financial planning. 

3. Evaluate various theories of dividend and capital budgeting techniques to allocate funds to the 

most attractive investment opportunity . 

4.Estimate various capital structure theories and factors affecting capital structure decisions in a 

firm. 

5.Determine optimum capital structure and cost of capital of various sources like equity, debt, 

preference and retained Earnings. 

 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB10 

CO1 

2 3 3 2 1 3 2 1 3 2 

16CCBB10 

CO2 

2 2 3 2 1 3 2 2 3 2 

16CCBB10 

CO3 

3 2 2 3 3 2 1 2 3 1 

16CCBB10 

CO4 

2 3 2 2 3 2 1 2 3 1 

16CCBB10 2 3 2 2 3 2 1 2 2 1 
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CO5 

AVERAGE 2.2 2.6 2.4 2.2 2.2 2.2 1.4 1.8 2.8 1.4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

CORECOURSE–XI 

COMPANYLAWANDSECRETARIALPRACTICE 

OBJECTIVES: 

Tohelp learners 

� understandtheconceptofcompanylaw andsecretarialpractice 

� comprehendimportantelementsofcompanydocumentsand 

� getenlightenedontheroleofcompanysecretaryandtheproceduresofmeetings. 
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UNIT- I 

Company-Definitions-Features-kinds-PrivateLtdCompanyVsPublicCompany. 

 

UNIT- II 

Formationofcompanies -PromotionStage–CommencementStage–

MemorandumofAssociation-Clauses--ArticlesofAssociation-contents–Prospectus-

Contents. 
 

UNIT-III 

Shares-kinds-Equity shares-Preference shares-premium and Discount-

Allotment-Minimum subscription-Forfeiture of shares-Debentures-Types- 

Dividend – Meaning –Types. 

 

UNIT-IV 

Secretary-Definition-Types-company secretary-Legal position-

Qualification-Appointment-Rights,DutiesandLiabilities-

Termination. 

 

UNIT-V 

Meetings–Types–Statutory,AnnualGeneralMeeting–Duties-Notice-Agenda-

Quorum,Resolution – Types. 

 

COURSE OUTCOME  

1.To acquire the basic knowledge on important terms and registration. 

2.To understand the concept of Memorandum of Association, Articles of association. 

3.To develop the application skill on the structure of company, 

Incorporation of a company, company meeting, preparation of 

agenda and minutes and procedures for winding up of a company. 

4.To analyse the role of directors and secretary, rights and liabilities of secretary, Qualification 

and disqualification of directors and secretary, 

5.To gain confidence to start up a new company in the modern era. 
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PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB11 

CO1 

2 3 3 2 1 3 2 1 3 2 

16CCBB11 

CO2 

2 2 3 2 1 3 2 2 3 2 

16CCBB11 

CO3 

3 2 2 3 3 2 1 2 3 1 

16CCBB11 

CO4 

2 3 2 2 3 2 1 2 3 1 

16CCBB11 

CO5 

2 3 2 2 3 2 1 2 2 1 

AVERAGE 2.2 2.6 2.4 2.2 2.2 2.2 1.4 1.8 2.8 1.4 
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CORE COURSE – 

XIIRESEARCHMETHODSINMANAGEMENT 

 

OBJECTIVES: 

Tohelp students 

� understandthebasictheoreticalideasandlogicofresearch 

� knowaboutvariousaspectsofresearchproblemsand 

� gainthoroughknowledgeonthedevelopmentofresearchprojects 

 

UNIT- I 

Research – Concept - Business research – Definition – Features – Types: Basic 

andapplied,exploratory,descriptiveandcausal– Phasesofbusiness research. 

 

UNIT- II 

Processand formulation of Research problem- Sources – Identification –

Selection–Criteriaofagoodresearchproblem–ResearchDesign-Meaning–

Essentialstagesinthe preparation of Research Design – Evaluation of the Research 

Design – A ModelDesign. 

 

UNIT-III 

Hypothesis ––Characteristics of good Hypothesis– Types – Sampling – Nature - 

Simple,Probability, ComplexProbabilityandNon-probability. 

 

UNIT-IV 

Sources and Collection of data - Primary and Secondary sources - Methods of 

dataCollection – Merits and demerits -Presentation - Coding, data entry and 

tabulation -AnalysisInterpretation ofdata. 

 

UNIT-V 
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ResearchReport–Concept–Types-StepsinOrganizationofResearchReport–

SignificanceofReport Writing– Draftingofreports– Contentsofareport. 

 

COURSE OUTCOME 

1.To remember the nature and classification of research design and the types of research. 

2.To understand history of research, types of research . 

3.To apply research methods in social and business sciences . 

4.To analyze sampling concept and methods of sampling . 

5.To evaluate the data - uses, advantages, disadvantages, types and sources and  create skilful 

research reports. 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB12 

CO1 

2 3 2 3 1 2 - 2 1 - 

16CCBB12 

CO2 

1 3 3 2 1 2 3 2 - 1 

16CCBB12 

CO3 

3 3 2 3 1 2 2 1 2 1 

16CCBB12 

CO4 

2 1 - 3 2 3 1 2 3 - 

16CCBB12 

CO5 

2 3 2 3 2 3 2 3 2 - 

AVERAGE 2.2 2.6 1.8 2.8 1.4 3.2 1.6 2 1.6 0.4 
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MAJOR BASED ELECTIVE – I 

SERVICES MARKETING 

 

OBJECTIVES: 

To enablestudents 

� knowthevariousconceptsofservicesmarketing 

� understandthestrategies formanagingandmarketingofservices and 

� devisestrategiesformarketingservicesintheliberalizedbusinessenvironment. 

 

UNIT- I 

Servicesmarketing–Introduction-Growthofservicesector–Types-Characteristics–

Constraintsinservicesmarketing– Differencebetweengoods&services. 

 

UNIT- II 

MarketingManagementprocessforservices–organizingmarketingplanning–

Analysingopportunities–targetmarket–DevelopingtheservicesmarketingMix. 

 

UNIT– III 

Strategiesformanagingcapacitytomatchdemand-

Strategiesformanagingdemandtomatchcapacity-Services 

MarketingMixelements. 

 

UNIT-IV 

Serviceproduct–analysisoftheserviceoffer–serviceplanning–

factorsaffectingpricingdecisions – special issuesofservicepricing. 
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UNIT–V 

PromotionMixforservices–Placeinservice–

Identifying&Evaluatingmajorchannelalternating– physical factors– physical 

environment. 

 

COURSE OUTCOME 

1.. Remember fundamentals of services and understand consumer behavior in service industry. 

2.Align internal capabilities in organization by applying suitable strategies for gaining customer 

loyalty. 

3. Analyze gaps in service delivery and accordingly plan demand forecast, delivery planning and 

sales forecast. 

4.Evaluate requirement to use CRM for customer satisfaction and retention of market share, use 

complaints as an opportunity for enhancing quality of service.  

5. Create customer loyalty with internal capabilities Product Services 

 

 

 

 

16MBEBB1 

CO1 

2 3 3 2 1 3 2 1 3 2 

16MBEBB1 

CO2 

2 2 3 2 1 3 2 2 3 2 

16MBEBB1 

CO3 

3 2 2 3 3 2 1 2 3 1 
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16MBEBB1 

CO4 

2 3 2 2 3 2 1 2 3 1 

16MBEBB1 

CO5 

2 3 2 2 3 2 1 2 2 1 

AVERAGE 2.2 2.6 2.4 2.2 2.2 2.2 1.4 1.8 2.8 1.4 

 

  



 

EVEN SEMESTER 

MARKETING MANAGEMENT 

 

PROGRAMME OUTCOME  

 

 Understand LSRW and apply knowledge of human communication and 

language processes. 

 Prepare culture and praise worthy as a citizen of India. 

 Examine employment / entrepreneurship opportunities. 

 Understand the fundamental values /principles of Indian consciousness. 

 Ability to use communication and soft skills effectively. 

 

PROGRAMME SPECIFIC OUTCOME  

 

 Become knowledgeable in the subject of Business Administration and 

Apply the On Completion of BBA Programme 

 

1. The students will gain professional and teamworking skills. 

2.The students will have general idea of operation in business. 

3.The students will have specialized skills to deal with specific area 

issues. 

4..The Students will be able to apply technical knowledge for business 

advancement. 

 

5..The students will be capable of analysing, investigating and solving 

critical business issues. 

 

 

OBJECTIVES: 



 

� Toexposestudentstomarketingconcepts andtrendsinthemarket. 

� Topromotetheabilityto relateconsumerbehaviourandmarkettrends 

� Tomakestudentsrealizetherelationshipbetweenmarketingchannelsandcorrespo

ndingstrategies. 

 

UNIT- I 

Market and Marketing: Distinction between marketing and selling - Types of 

market –Concepts – Functions - Marketing management – Objectives – 

Importance - MarketingEnvironment-MarketingInformationSystem. 

 

UNIT- II 

MarketSegmentation:Criteriaofeffectivesegmentation–Benefits–

Basesformarketsegmentation-Factorsinfluencingconsumerbehavior–Buyermotives–

Buying process. 

 

 

 

UNIT-III 

 

Marketing Mix - Product planning and development – Productmix decisions 

– Newproductdevelopment–Productlifecycleandstrategies-Pricing–Meaning–

Influencingfactors – Objectives – Pricingmethods. 

 

UNIT-IV 

 

Marketing channels -Need and importance – Classification – Types of 

Intermediaries –Wholesalers – Functions – Retailers – Functions - Physical 

distribution – Elements ofphysicaldistribution (logistics) 

 

UNIT-V 

 

Promotionmix-Personalselling–Process-Advertising–Objectives–Types-



 

Salespromotion–Objectives–Salespromotionmethods,publicityandpublicrelations. 

 

 

CORE COURSE -3 

16CCBB3  Marketing Managemnt 

 1.Understand the basic concepts, importance of  marketing and marketing environment. 

2.Learn concepts related to consumer behaviour and market segmentation. 

3.Analyze the concept of product, branding and product life cycle. 

4.Learn and understand the concepts of pricing and 

distribution. 

5. Demonstrate the concepts of promotion and promotion mix. 

  

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB3 

CO1 

3 2 3 2 3 2 1 2 - 1 

16CCBB3 

CO2 

1 1 2 - 1 2 1 2 2 1 

16CCBB3 

CO3 

2 3 2 1 1 2 2 - 1 2 

16CCBB3 

CO4 

2 3 3 1 - 1 2 3 3 3 



 

16CCBB3 

CO5 

3 1 3 2 3 2 - 2 3 2 

AVERAGE 2.2 2 2.6 1.2 1.6 1.8 1.2 1.8 1.8 1.8 

 

 

 

CORECOURSE–

IVMATHEMATICSANDSTATISTICSFOR

MANAGERS 

 

 

OBJECTIVES: 

� Tomakestudentsunderstandandthebasicmathematicalandstatisticaltools 

� Topromotetheabilityto appropriatestatisticaltechniquesinbusiness 

� Tohelpstudentsanalyzemanagementproblemsinresearchanddecisionmaking. 

UNIT- I 

Differentiation - Derivation of standard Function, Addition, Difference and 

product Rule,Maximaand Minima– ApplicationofDerivativesinBusiness. 

 

UNIT- II 

Matrices and Determinants - Definition – Basic concepts - Addition, 

Subtraction andMultiplication of Matrices – Elementary Operations: 

Transpose of a Matrix, Inverse, andSolving equations by matrix method – 

Determinants and Solution of Simultaneous LinearEquations. 

 

 

 

UNIT-III 



 

Statistics – Definition – Nature – Scope and Objectives – Diagrammatic 

representation –One,twoandthreedimensionaldiagrams–

Graphicrepresentation-Histogram,Frequency Polygon, Frequency Curve, 

Histogram and Pie diagram – Classification andtabulation. 

 

UNIT-IV 

Measures of Central Tendency - Mean, Median, Mode, Geometric Mean and 

HarmonicMean – Measures of Dispersion - Range, Quartile Deviation, Mean 

Deviation, StandardDeviationand co-efficient ofvariation. 

 

UNIT-V 

SimpleCorrelation-KarlPearson’sCo-

efficientofCorrelationandSpearman’sRankCorrelation– SimpleRegression Analysis. 

 

COURSE OUTCOME 

1. Have an insight into the basic statistical techniques. 

2. Evaluate the simple problems based on measures of dispersion, correlation and regression. 

3.Gain the knowledge a about set theory, matrix, differentiation and integration. 

4.Apply different quantitative models in solving business problems. 

5.Evaluate the solution of Linear Programming problem 

1. PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB4 

CO1 

2 3 2 3 1 2 - 2 1 - 

16CCBB4 

CO2 

1 3 3 2 1 2 3 2 - 1 



 

16CCBB4 

CO3 

3 3 2 3 1 2 2 1 2 1 

16CCBB4 

CO4 

2 1 - 3 2 3 1 2 3 - 

16CCBB4 

CO5 

2 3 2 3 2 3 2 3 2 - 

AVERAGE 2.2 2.6 1.8 2.8 1.4 3.2 1.6 2 1.6 0.4 

 

 

ALLIED COURSE 

BUSINESS ENVIRONMENT 

OBJECTIVES: 

� Topromotebasicunderstandingoftheconceptsofbusinessenvironment 

� Toprovidebroadknowledgeondomesticandinternationalenvironment 

� Tomakelearnerstheimpactofenvironmentonbusiness. 

 

UNIT- I 

Business - Scope - Characteristics - Goals - Criticisms - Business 

Environment -Objectivesand types. 

 

UNIT- II 

EconomicEnvironment-Concept–Factors-BasicEconomicSystem-

EconomicPlanning-Privatization – Natureandobjectives. 

 

UNIT-III 

PoliticalEnvironment-PoliticalInstitutions-Legislature,

 Executivesand

  

  



 

Judiciary-GovernmentinBusiness-

Regulatory,InterventionandParticipatoryroles. 

 

1.Understand the concept, factors environment of the business and five year plans of India. 

2.Examine the concept and role of social environment, ethics and corporate governance. 

3.Understand various governnment policies, institutions and its role in business. 

4.Develop insights of economic policies, RBI role, process of economic reforms. 

 

5.Develop knowledge of Technological environment, issues in technology acquisition and    

   transfer. 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16ACBB2 

CO1 

2 3 2 3 1 2 - 2 1 - 

16ACBB2 

CO2 

1 3 3 2 1 2 3 2 - 1 

16ACBB2 

CO3 

3 3 2 3 1 2 2 1 2 1 

16ACBB2 

CO4 

2 1 - 3 2 3 1 2 3 - 

16ACBB2 

CO5 

2 3 2 3 2 3 2 3 2 - 

AVERAGE 2.2 2.6 1.8 2.8 1.4 3.2 1.6 2 1.6 0.4 

 



 

CORE COURSE-VII 

ORGANISATIONAL BEHAVIOUR 

 

OBJECTIVES: 

� Toprovidebasicknowledgeonvariousmodelsoforganizationalbehavior 

� Toexposethemtotheconceptsofmotivationand groupdynamics 

� Tohelpthemacquireinterpersonalskills. 

 

UNIT- I 

Organizational Behaviour – Concept – Nature - Models - Other similar fields 

of study –DisciplinescontributingtoOrganizationalBehaviour-

IndividualBehaviour–Perception. 

 

UNIT- II 

Personality–Definition-Determinants-GroupDynamics–

FormalandInformalGroups, Group Norms, Group Cohesiveness, Group 

Behaviour and Group Decision –making. 

 

UNIT-III 

Leadership – Concept – Qualities of effective Leadership – Leadership Styles 

- DefinitionofPower– TypesofPower-Sources ofpower–Powerand Politics. 

 

UNIT-IV 

Definition of Authority – Characteristics – Types of Authority - Morale – 

Concept –importance–MeasurementofMorale–

StepstoimproveMoraleinanorganization. 

 

UNIT-V 

Motivation – Concept – Nature – significance - Theories of Motivation – 

Maslow’s needhierarchy theory – Mc Gregor’s Theory X and Theory Y – 



 

Herzberg Two Factor Theory -StressManagement–Concept-Sources-

Effectsofstress-ManagementofStress. 

 

 

 

1.Become effective leaders by addressing the human side of enterprise. 

2.Understand individual behavior in organizations, including attitudes, job 

satisfaction, emotions personality, values, perception, decision making, and 

motivational theories. Organisational Behaviour 

3.Understand group behavior in organizations, including Communication, 

leadership, power and politics, conflict,and negotiations. 

4.Understand the organizational system, including organizational structures, 

culture, human resources, and change. 

5.Understand the behaviour of Individuals. 

 

 

 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB7 

CO1 

3 3 3 2 1 2 3 2 3 1 

16CCBB7 1 2 3 2 1 2 3 2 3 1 



 

 

 

 

CORE COURSE – VIII 

OPERATION RESEARCH 

 

OBJECTIVES: 

Tohelp students 

� understandthescientificmethodsusedinOperationsResearch 

� allocatescarceresourceswithoptimumutilizationinproductionand 

� gainknowledgeonreplacementdecisions. 

UNIT–I 

Operations Research – Concepts – Models – Scope – Phases – Limitations – 

OperationsResearch and Decision Making – Linear Programming Problem: 

Formulation of L.P.P. -GraphicalMethod. 

 

UNIT–II 

TransportationProblem:NorthWestCornerRule-LeastCostMethod-

Vogel’sApproximationMethod. 

CO2 

16CCBB7 

CO3 

2 3 1 2 2 1 2 1 2 1 

16CCBB7 

CO4 

1 2 1 2 2 1 2 3 3 - 

16CCBB7 

CO5 

1 2 1 - 1 2 3 2 1 2 

AVERAGE 1.8 2.4 1.8 1.6 1.4 1.6 2.6 2 2.4 1 



 

 

UNIT– III 

Inventory Control: Categories of Inventory – reasons for carrying inventory – 

costs andtermsassociatedwithinventory– 

DeterministicandProbabilisticInventoryProblem. 

 

UNIT–IV 

AssignmentProblem:SolvingassignmentProblem–

TravellingSalesmanModel–Maximaand MinimaMethod – HungarianMethod. 

 

 

UNIT–V 

ReplacementDecisions:Replacementofequipmentthatdeterioratesgradually–

ReplacementofEquipment that failssuddenly. 

(Marks:Theory20% andProblems80%) 

 

Course outcome 

1 To Formulate and obtain the optimal solution for Linear programming problems. 

2. To Learn and to calculate optimal solution of LPP through graphical method. 

3.  To Determine the optimal solution for transportation problems and Assignment problems. 

4. To Decide an optimal replacement period/policy for a given item/equipment/machine. 

5.To Understand the need of inventory management. 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB8 

CO1 

3 3 2 3 2 - 1 3 2 1 

16CCBB8 

CO2 

2 3 1 2 3 3 2 2 3 2 



 

16CCBB8 

CO3 

1 2 3 3 2 2 3 2 1 - 

16CCBB8 

CO4 

2 1 3 3 2 3 2 1 2 1 

16CCBB8 

CO5 

2 1 2 1 2 1 3 2 3 3 

AVERAGE 2 2 1.2 2.4 2.2 1.8 2.2 2 2.2 1.4 

 

 

 

  

 

 

 

 

 

 

ALLIED COURSE – IV 

PRODUCTION MANAGEMENT 

OBJECTIVES: 

Toenablestudents 

� understandthenatureandimportanceofproductionmanagement 

� comprehendtheprinciplesandareasof applicationofshopfloormanagementand 

� knowtheoperationsandskillsneededformajordecisionsinmaterialmanagement. 

 

UNIT- I 

ProductionManagement–ScopeandSignificance–ProductionSystem–



 

FunctionsandTypes–FactorsinfluencingPlantLocation–PlantLayoutand 

itskinds. 

 

UNIT- II 

WorkStudy-TimeStudy-MotionStudy –WorkMeasurement–

Principlesandfactors-MaintenanceofPlant – Types. 

 

UNIT-III 

ProductionPlanningandControl–Definition –Objectives andImportance–Elements 

ofProductionPlanning– Routingand Scheduling. 

 

UNIT-IV 

QualityControlandInspection–ObjectivesandSignificance–SQC–

AGMARK,ISIandISO– CertificationMarks. 

 

UNIT-V 

MaterialManagement–Objectivesandimportance–Purchasing–Procedure–

StoreKeeping– Objectives – Functions -JIT. 

 

 

TEXTBOOKRECOMMENDED: 

ProductionandOperationsManagement–K.ASWATHAPPA,HimalayaPublishingHouse. 

 

BOOKSFORREFERENCE: 

1. ProductionandOperationsManagement–B.S.GOYEL. 

2. ProductionandOperationsManagement–PANNERSELVAM,PrenticeHallofIndia 

3. MaterialManagement –M.M.VARMA. 

 

1. To understand the basic concepts and theories of the production Management.  

2. To Understand the Production Techniques.  



 

3.To understand technique of layout location in Production Management.  

4. To understand the Material Management and Inventory Management. 

5. To Plan and Implement suitable quality control measure in quality circle to TQM. 

 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16ACBB4 

CO1 

2 3 2 3 1 2 - 2 1 - 

16ACBB4 

CO2 

1 3 3 2 1 2 3 2 - 1 

16ACBB4 

CO3 

3 3 2 3 1 2 2 1 2 1 

16ACBB4 

CO4 

2 1 - 3 2 3 1 2 3 - 

16ACBB4 

CO5 

2 3 2 3 2 3 2 3 2 - 

AVERAGE 2.2 2.6 1.8 2.8 1.4 3.2 1.6 2 1.6 0.4 

 

                                                                 

                                                               

NONMAJORELECTIVE –II 

A) BANKINGPRACTICES 

  



 

 

OBJECTIVES: 

 

� Topromoteanunderstandingofthebasicconceptsinbanking 

� Toacquaintlearnerswiththetheoreticalandlegalconceptsofbankingin India 

� Tohelpthemtoattainthecompetenciesrequired foracareerinbankingservices. 

 

UNIT- I 

Banking–Meaning-Definition–Functionofbanking-Classificationof Banks 

UNIT- II 

DefinitionofthetermsBankerandCustomer–

differentialrelationshipbetweenBankerandCustomer– GeneralandSpecial 

relationship. 

 

UNIT-III 

Cheques-DefinitionofaCheque–CharacteristicsofCheques–Marking–

HonorandDishonorofCheques. 

 

UNIT-IV 

CrossingofCheques–significance–Endorsement –Types. 

 

UNIT-V 

Recent trends in Banking services – Modern services of Banks – ATM, 

Credit Card,DebitCard, Green Card. 

 

COURSE OUTCOME 

 

1.Demonstrate a good understanding of the Banking system, their challenges and functions  

2.Analyse critically the role of RBI, its functions and schemes in India.  

3.Examine the customer and their obligation.  



 

4.Evaluate a various types of accounts and problems faced by the customer.  

5.To understand the E-Banking Techniques. 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16NMEBB2 

PCO1 

3 3 2 3 2 3 2 - - 1 

16NMEBB2 

PCO1 

3 3 2 3 2 3 2 - - 1 

16NMEBB2 

PCO1 

3 3 2 3 2 3 2 - - 1 

16NMEBB2 

PCO1 

3 3 2 3 2 3 2 - - 1 

16NMEBB2 

PCO1 

3 3 2 3 2 3 2 - - 1 

AVERAGE 3 3 2 3 2 3 2 - - 1 

 

 

 

 

 

 

 

 

CORE COURSE = XIII 



 

HUMAN RESOURCE MANAGEMENT 

OBJECTIVE: 

To help students 

� understandofthebasicelementsofHRM 

� gainknowledgeonvariousfacets,thepolicies andpracticesofHRMand 

� acquireknowledgeontherecenttrendsinHRM. 

 

UNIT- I 

Human Resource - Definition – Characteristics and Objectives – Principles of 

HRM–FunctionsofPersonnelDepartment–ManagerialandOperativeFunctions. 

 

UNIT- II 

HR Planning - Basics and needs – Factors - Steps in HR Planning – Job 

Analysis, JobDescription and Job Specification - Recruitment-Selection– 

Interviews and Tests andPlacementofPersonnel. 

 

UNIT-III 

Training – Objectives – Methods – Importance of Executive Development –

Methods –Promotion-Criteriaandtypes –Transfer-Types - CareerPlanning. 

 

UNIT-IV 

Wages– Different methods of wage payments – Time and Piece rate system –

IncentiveSchemes-Fringebenefits. 

 

UNIT-V 

PerformanceEvaluation-Importance–Methods–DisciplineandDisciplinaryprocedure 

–Grievances-Stepsin GrievanceHandling. 

 

 

1.To enable the students to understand the HR Management and system at various levels in      



 

   general and in certain specific industries or organizations. 

 

2.To help the students focus on and analyse the issues and strategies required to select and  

   develop manpower resources. 

 

3.To develop relevant skills necessary for application in HR related issues  

4.To Enable the students to integrate the understanding of various HR concepts along with    

   the domain concept in order to take correct business decisions. 

 

5.To integrate the knowledge of HR concepts to take correct business decisions. 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB10 

CO1 

CO 

2 3 3 2 1 3 2 1 3 2 

16CCBB10 

CO2 

2 2 3 2 1 3 2 2 3 2 

16CCBB10 

CO3 

3 2 2 3 3 2 1 2 3 1 

16CCBB10 

CO4 

2 3 2 2 3 2 1 2 3 1 

16CCBB10 

CO5 

2 3 2 2 3 2 1 2 2 1 

AVERAGE 2.2 2.6 2.4 2.2 2.2 2.2 1.4 1.8 2.8 1.4 

 



 

 

CORE COURSE = XIV 

MANAGEMENT ACCOUNTING 

 

OBJECTIVES: 

Tohelp students 

� understandthenatureandscopeofmanagementaccounting 

� gainknowledgeinthepreparationoffinancialstatementanalysis,marginalc

osting,budget,workingcapital,standard costingand 

� utilizethemanagementtoolsandtechniquestotakeappropriatefinancial decisions. 

 

 

UNIT- I 

Management Accounting – Definition – Objectives – Merits and Limitations 

–FinancialStatementAnalysis–ComparativeStatements–

CommonSizeStatements–RatioAnalysis-ConstructionofBalancesheet 

(simpleproblems). 

. 

UNIT- II 

FundFlowStatement– CashFlowAnalysis–UsesandConstruction–Distinction. 

 

UNIT-III 

MarginalCosting–ObjectivesandLimitations–

CostVolumeProfit(CVP)Analysis–BreakEven Analysis– Meritsand 

Demerits-MarginofSafety. 

 

 

UNIT-IV 

BudgetandBudgetaryControl–CharacteristicsandLimitations–

PreparationofSales,Production,RawmaterialCost,Cash, 

MasterBudgetsandFlexibleBudgets. 



 

 

UNIT-V 

WorkingCapital–Types–FactorsDeterminingWorkingCapital-

EstimateofWorkingCapitalRequirements–StandardCosting–MaterialandLabour 

Varianceonly. 

(Marks:Theory40% andProblems60%) 

 

COURSE OUTCOME  

.To enhance the abilities of learners to develop the concept of Management and its significance 

in the business.  

2.To enhance the abilities of learners to analyse the Fund flow analysis and Cash flow analysis. 

3.To enable the learners to understand ,develop and apply the techniques of Management  

4. To make the students develop competence with their usage in managerial decision making 

and control.   

5. To evaluate the working capital and estimate the working capital requirements  

 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB10 

CO1 

2 3 3 2 1 3 2 1 3 2 

16CCBB10 

CO2 

2 2 3 2 1 3 2 2 3 2 

16CCBB10 

CO3 

3 2 2 3 3 2 1 2 3 1 

16CCBB10 

CO4 

2 3 2 2 3 2 1 2 3 1 



 

16CCBB10 

CO5 

2 3 2 2 3 2 1 2 2 1 

AVERAGE 2.2 2.6 2.4 2.2 2.2 2.2 1.4 1.8 2.8 1.4 

 

 

 

 

 

 

CORE COURSE – XV 

ENTREPRENEURIAL DEVELOPMENT 

OBJECTIVES: 

Tohelp students 

• understandtheconceptsofentrepreneurshipdevelopment 

• acquirerequisiteknowledgeandskillsforbecomingsuccessfulentrepreneursand 

• formulateanddevelopbusinessprojects. 

 

UNIT- I 

Entrepreneurship–Evolutionofentrepreneurship-TraitsofanEntrepreneur–Functions 

-TypesofEntrepreneurs–RoleofEntrepreneurshipinEconomicDevelopment–

DistinctionbetweenEntrepreneur,IntrapreneurandEntrepreneurship. 

 

UNIT- II 

EntrepreneurialEnvironment–FactorsaffectingEntrepreneurialGrowth–

EntrepreneurialMotivation–NeedforAchievementMotivation–

BarrierstoEntrepreneurshipDevelopment. 

 

UNIT-III 

Entrepreneurship Development Programme (EDP) – Need for EDP – 



 

Objectives, Phasesof EDP – Course Content and Curriculum ofEDP – 

Problems of women entrepreneurs –EDP Institutions in India, their functions 

and financial support for entrepreneurs – DIC,TIIC,SISI,  SIPCOT andSIDBI. 

 

UNIT-IV 

ProjectManagement–ConceptofProjectand Classification–Sources ofaBusinessIdea 

-Project Identification – Project Formulation– Project Appraisal Methods -

PreparationofProject Reports. 

 

UNIT-V 

Incentivesand Subsidies –Incentives toSmallScaleIndustries –Problems of 

SmallScale Industries – Merits and Demerits of Family Business - Benefits to 

Industrial Unitslocatedin Backward Areas–Industrial Estates. 

 

CORE COURSE - XV 

16CCBB15 Entrepreneurial Development 

1. acquire the fundamental knowledge of entrepreneurs, entrepreneurship. 

2.To understand the concept of Intrapreneurs, women To entrepreneurs, and objectives of 

Entrepreneurship Development  

(ECGC), Small Industries Development  

Bank of India (SIDBI) and other financial Institutions. 

4.To Analyze the Programme, industrial estate, incentives, subsidies and growth strategies. 

3.To familiarize about Entrepreneurship Development Programme, steps involved in starting 

small industry, District Industries Centers(DIC), Export Credit Guarantee Corporation 

significance contribution of women entrepreneurs with their success stories, factors influencing 

the choice of organization, feasibility analysis, and techniques of project appraisal, role of 

commercial banks, causes and symptoms of industrial sickness. 

5.To Evaluate the phases of Entrepreneurship Development Programme, establishing 

entrepreneurial system, selection of a good project, various sources of finance and 

Rehabilitation of industrial sickness. 



 

 

 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16CCBB15 2 3 3 2 1 3 2 1 3 2 

16CCBB15 

CO2 

2 2 3 2 1 3 2 2 3 2 

16CCBB15 

CO3 

3 2 2 3 3 2 1 2 3 1 

16CCBB15 

CO4 

2 3 2 2 3 2 1 2 3 1 

16CCBB15 

CO5 

2 3 2 2 3 2 1 2 2 1 

AVERAGE 2.2 2.6 2.4 2.2 2.2 2.2 1.4 1.8 2.8 1.4 

 

 

 

AJOR BASED ELECTIVE – 

IIMANAGEMENTCONCEPTSINTHIR

UKKURAL 

 

 

OBJECTIVE: 



 

 

The objective of this course is to expose the students of management studies, 

Thirukkuralthe book of wisdom that has stood the test of time for over 2000 

years and still remainsrelevant as a guiding force for the mankind.It was 

written by Saint Thiruvalluvar 

whowasbornnearChennaiin30BC.Thirukkuralhasbeendividedintothreemajord

ivisions,viz,Virtue, wealthandLove.Ithas inall 1330Versa. 

 

Only the relevant verses related to contemporary Management Concept is 

selected for thestudy. 

 

UNIT–I 

Business Ethics in verse 113 Thirukkural.Adapting to changing 

Environment in verse474,426 and verse 140, Thirukkural.Learning the 

intricacies of different tasks in verse462and 677 

 

UNIT–II 

Communication Principles in Decision making process – verse 948, 

472, 467,663,Thirukkural,Leadershipin verse436,770 and 994. 

 

UNIT– III 

Goalsettinginverse596,planningverse468,capitalinvestmentDecisionVerse47

1,461and478 

 

UNIT– IV 

SocialResponsibilityofBusinessVerse211StressManagementinVerse627,351,331,36

9,380,377) 

 

UNIT–V 

Personnelselectioninverse515,PersonnelWelfareinverse520,staffinginverse517 

 

COURSE OUTCOME 



 

 

 

1.To understand the fundamentals of Thirukural. 

2.To expose the thirukuralm,the book of wisdom. 

3.To know the verses related to contemporary management concept. 

4.To give guidance  to have a worthy life. 

5.To know the human values in detail.  

COURSE OUTCOME 

 

PO/PSO CO PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16MBEBB2 

CO1 

2 3 3 2 1 3 2 1 3 2 

16MBEBB2 

CO2 

2 2 3 2 1 3 2 2 3 2 

16MBEBB2 

CO3 

3 2 2 3 3 2 1 2 3 1 

16MBEBB2 

CO4 

2 3 2 2 3 2 1 2 3 1 

16MBEBB2 

CO5 

2 3 2 2 3 2 1 2 2 1 

AVERAGE 2.2 2.6 2.4 2.2 2.2 2.2 1.4 1.8 2.8 1.4 

 

 



 

 

 

 

 

MAJOR BASED ELECTIVE – III 

 

GLOBAL BUSINESS MANAGEMENT 

 

OBJECTIVES: 

Tomakestudents 

� understandthefundamentalconceptsofinternationaltrade 

� comprehendbasicprinciplesoftofMNCsand 

� acquirebroadknowledgeonGlobal LiberalizationandWTOAgreements. 

 

UNIT– I 

InternationalBusiness:anoverview–TypesofInternationalBusiness–

DomesticandInternational Business – Economic and Political Environment - 

Cultural Environment -RecentWorld TradeandForeignInvestment Trends. 

 

UNIT- II 

Indian Export Performance – Problems in export trade – Export promotion in 

India –Export promotion incentives – EPZ & FTZ – 100% EOU – Export 

Houses – Star ExportHouses-TradingHouses–StarTradingHouses–

SuperStarTradingHouses. 

 

UNIT-III 

GATT–UruguayRoundNegotiation-WTO–GATS–TRIMS-TRIPS–

Agreement-Disputesettlement underWTO– TariffBarriers. 

 

UNIT– IV 

MNC - Meaning – Dominance of MNCs – MNCs and International Trade 

 



 

- Models –MNCsinIndia. 

 

UNIT–V 

Globalization of Business – Recent Trends - Implicationand Impact – Policy 

Options -LiberalizationandIntegrationwiththeGlobalEconomy–

ImpactofPrivatizationinIndia. 

 

COURSE OUTCOME  

 

1. To Explain the concepts in international business with respect to foreign trade/international 

business. 

2.To Apply the current business phenomenon and to evaluate the global business environment 

in terms of economic, social and legal aspects.1Global Business  

3.To Assist in the importing and exporting functions of a Management business 

4.To Analyse the principle of international business and strategies adopted by firms to expand 

globally. 

5.To Integrate concept in international business concepts with functioning of global. 

 

 

PO/PSO 

CO 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

16MBEBB3 

CO1 

2 3 3 2 1 3 2 1 3 2 

16MBEBB3 

CO2 

2 2 3 2 1 3 2 2 3 2 

16MBEBB3 3 2 2 3 3 2 1 2 3 1 



 

CO3 

16MBEBB3 

CO4 

2 3 2 2 3 2 1 2 3 1 

16MBEBB3 

CO5 

2 3 2 2 3 2 1 2 2 1 

AVERAGE 2.2 2.6 2.4 2.2 2.2 2.2 1.4 1.8 2.8 1.4 
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